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What? A.NEW.
Gorment, Bag That
Gives NEW LIFE to
Furs and Fabrics?

wYes: and_ Its Name Js

Vac-Pak

THE DOUBLE MIRACLE

. GARMENT BAG

% DOUBLES OVER To Let Garments Breathe
Creates air pockets xhl elr:uhu air. Freshens fabrics.
ifes e reviiaiinea .
* nouﬁs GVER For Electro-Static Action JA Rehearsal for Show
yriace textures of fabrics and furs. Magnetically
Bloomfield Hills executive John S. French of Lahser road
(rear right) general ‘manager. of Ford Motor company’s
hardware & accessories division attends a rehearsal of

| Junior Achievement's 1959 Future Unlimited celebration
to be at the Masonic Temple today. French is president
of the board of Junior Achievement of Southeastern Mich-
igan. Dancmg to music by Lawrence Welk who will emcee

; Renews &
i picks up HaL

% DOUBLES OVER For Doubll Fro'lﬂlon
Guard coats, fur stoles, es, men's and ladies”
g e otin Eibuss e Fast ind meistare.  Lab-
omtory tested.

3 Sizes: 42" $2.75

547 $2.98 62" $3.49

N Notion Department.
B S

A

the JA show is achiever Beverly Kaye of Detroit. She will

be one oi four avhuvu acts to be presented with the five

Welk teenage acts he's bringing with him from Hollywood.

Chrysler Corporauon s first vice president, Edgar C. Row,
| looks on approvingly. Row is general chairman of this
| year's end-of-the-year JA event.

Vac-Pak- Garment Bags on Sale at
' BIRMINGHAM DRUG HUDSON'S DOWNTOWN
1220 5. Woadward HUDSON'’S NORTHLAND
DEMERY'S, Detroit HUDSON'S’ EASTLAND
oin Notion Departments

e

HAWTHORNE ELECTRICAL COMPANY INVITES YOU TO THEIR ANNUAL

36 HOUR
"MARATHON SALE

, 36 Sofid Hours of Value
9:00 A.M. Fri.,, May 15 to 9:00 P.M. Sat., May 16

STOREWIDE SALE

o Air Conditioners o Fans
 Televisions o Built-ins

o Freezers
* Radios

New

Woestinghouse

i - \ .
Appliances Open Al Night
e - During this _tremendous,
Electric Ranges . o Refrigerators non-stop  marathoh of
. lue, featarin
Automatic Washers & Driers I':wlfelov'l';ﬂ:: nn“q:-mg
. merchandise with full
Don't miss this opportunity. Take ad- guarantée and  liberal
vantage of unparalleled bargains on trade-ins. -

luxury feature Westinghouse applL
ances during Hawthorne's “gigantic”
Marathon Sale.

! Westinghouse
CUSTOM IMPERIAL 40
Speed Electric Range '

Master and Thrift Ovens let you bake and
broil at the same time. Mastgr Oven has ex-
clusive new Serv-Temp Roast Guard, Built-

épsroM IMPERIAL 14
Refrigerator - Freezer

“by. Wnﬁnghom

% %'i‘.{:. “""a_“_“__ in Rotisserie and Look-In Window, Bol
BRS plonras ovens have exclusive Westinghouse Miracle
h-nr l-mn.-nu Seal that assures w:rlect baking in any
.Duv Safé Mignetic . lllu-l-.uA . rack posititm
' ¥

THOSE WHO ATTENDED LAST YEAR KNQW THIS IS A REAL EVENT

Haihomie Hlectrical Co. | .
meinylum Oldesf and Most Comflek Plectrical Store ' | TERMst

Midwest 4-2200

»Fox-Hounds Inn Sﬁld For $150,000
e,.,:r,,gmm&« :
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RAMBLER AMERICAN—The Mobilgas Economy King :
$1835

B Suggested l-rmut price st Nenoshs,

Wisconsin, for m-u.au
and :umull-v,-n-n-u-n-
‘equipment, extra.

BIRMINGHAM RAMBLER, INC. 666 0. Woodward Avenve

MAY IS SAFETY CHECK MONTH ... CHECK YOUR CAR... CHECK YOUR DRIVING

V7 suiie- d- SERVILE s paranteed st
i pany mm"dm' available at
Eoraae that i you e oL s86%-

get
SMILE: maker SERVICE-
or Your money back-
ata Man’rhon station!

gt A

SMILE-maker SERVICE seal of approval we've got
to be up-to-date on every kind of servica we offer.

So why be satisfied with just car service when
you can have Marathon SMILE-} maker SERVICET

Mdyb!udvh’laﬁymmwikllmfw,‘
but we might if yots asked us to.

Marathon ¢an afford to guaranteé our S:HL!;- /
maker SERvice. Why? Becaifse ' Mafdthon is’
downiright fussy about the meri they choose-for Join our contented, carefree customers,
SM[LE-maker SERVICE. We're picked for our ex- Come in soon! With Marathon SMILE—mnket
perience and courtesy plus' our knowledge of ears SERVICE you'ré sure you're doing right by your
andcuwmerpeeds And on top of that, to keep the car ... and yourself. ,

MA%RATH‘OH

Home of SMILE-maker SERVICE—
SUPER-M®and MILE-maker® gasolines
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