TIME . . . that's an carthly measurement
ence-span one has to endure, en-
Joy, sacrifice, .du:v: regret, repent, improve,
‘wisdomy and with all thy getting

understandi 1 mention this now only
g:‘aux ‘we are entering upon a new calendar
year, and tradicion reminds many of us_that
ew resolutions are in order for the guidance
of one’s life. TIME is opportunity.
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House of Venus

GIVES YOU THE NEW
SLIMMING SENSATION

BUSINESS BRIEFS

Local Tool

Central Tool & Die Co.,

Firms Included

In Labor Poll tual life insurance company in the | December.

A3

| }H .

|Cite Moorcroft For Sales Campaign | iihei Gmpai

‘ | business resul

James H. Mooreroft of 32915‘]ivnn for “noteworthy achieve-

| Norchester, Southfield township, |ment” in a special sales campaign |tribute to th

genéral agent for the Midland Mu- |conducted during November and | agency who a
u campaign goals.

| Detroit area, has been cited by the |

Schauer | organi

|troit, exceeded its Company-estab-
i objectives for new
in life insurance.
President Sullivan has also paid
members of the

ned their individ-
H.M ft, e agents
mes oorero: eneral agent;
The Mooreroft Agency, with of- I,ouu H. Guenther, ﬁuoc!nte“gtn-

Newest,
Easiest Way To Re- ||
duce and Remold Your Figure
WITHOUT DISROBING! Created
by Famous Reducing Authority
House of Venus

Grand Opening Special to the
first 25 who enroll for a
course individually designed
for you.

new car would be powered

You are invited for a Free Visit — NOW . ..

Call FE 4-9582 for appointment ' eliminate the transmission,

rear axle used in toda

one of the most refrashing ||
ed—anywhere. All you
ithou sxartion—and You begin

~glw SLENDERIZING PLAN

te shed cores o3 you begin to shed pevmds. 1
SLENDERIZING PLAN includ> @ reduced calorie pro i
|
|

gram thot makes slimming sure. Makes your unwanted inches and bulges
appear . . . s the SLIA-GLORI Toble Fems hips, thight, tummy—your entire hua.n

SLENDERIZING PLAN is the -n.oyubl. ar\d conveni

way ta have the figurs you've ahways yearned for.

new poise and posture—a slender, more yumMul body.

Tolking about the pleatant way it octivates your cirsulation 1o give you @ Troon
new fealicg of well-being.

NOW THAT HOUSE OF VENUS

s Q-glor.

.+« . IT HAS EVERY!HINGI

JOHN B. CALDWELL

Should you desire, The
HOUSE OF VENUS has: | \
Mechanical and Vibratory iNtll'ﬂe COI we|| \.
Massage, Passive exercise

Director

Johne B, Caldwell,
reen, Southfield township, has
b n appointed director of mar-
w for MacManus, John and
—\d\nh Inc.
Caldwell,

equipment, steam baths, sun

ouse of Venus

IH
_ Figqrg Salons

MIRACLE MILE MON..FRL 10

i
BAT. 10-8
S. Telegraph at Square Lk. Rd.

who has headed hl(

the past six years, was a former
vice president of Merchants Chem-
ical compeny in New York and
spent two years with the Fisher
Body division of General Motors.
A native Detroiter, he attended
Detroit College of Law and the

Uni
school.
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...TO HELP YOU CHART TOMORROW'’'S COURSE:

Spending for pleasuré boats in the U.
from 780 million to nearly 2 billion.

A. has jumped

Number of hor
from 2,500 to

s with private swimming pools
00.

has risen

In 1950"(he man of the house averaged 9 years of educa-
tion. Today’s average is 10.1 years.

* The brain of the average American family is r\pmcd to
1,518 different advertising messages each day.

% 17 million Americans use toothpicks daily.

% American families have $6 billion to spend every week.
They decide to save $2 million every month.

% Every minute in the U. S. A., 8 babies are born. Every
hour 230 m‘xrri‘\ge~ take place.

% Every day in the United States, consumers spend $550 mil-
lion for retail products.

% The average American used 8 pounds of soap and 20 pounds

of detergents last year.

OGN

Young’s

Contributes to this
high Standard of
living by offering . ..

The Highest Quality in- Men’s Apparel!
AT REASONABLE PRICES!

You Will Enjoy A Visit To Our Store
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Birmingham

203 Pierce Street
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own marketing consultant firm for |
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DeSoto’s Ne Idea Car

A. E. Kimberly, 711 Abbey, Birmingham,
neer for DeSoto division of Chrysler corporation, displays
his company’s latest “idea car”

chief engi-

the DeSoto Cella I. This

by four high-speed electric

motors placed adjacent to each of thé wheels. This would

e shaft and

differential, d

automobiles.

Former B’ilaﬁ |
Resident Made
'Vice-President

SAN FRANCI3CO — Stanley T
Peterson, former Birmingham res-
|ident, has been elected a vice presi-
|dent of Cunningham & I
according to Robert
|agency president.
cctor of marketing in the agency's
| San Francisco office.
| He began his marketing cary
nder ‘he tutelage of his fath
I, Peterson, as a retail and direct
sales man for Peterson Su
etrait food brokerage organiza
[tion,

He entered the advertising
with the Benton and Bowles ¥
in New York in In 1954, he
| moved to Gard Advertising, St.
"Louis, and twosyears later left
|this Post to_join” Canningham &

R
Peterson is di-

r

d

eterson attended Birmingham
high school from 1940-43 and at-
tended Hillsdale college and the
University of Michigan.

Leinweber Retires,

rsity of Michigan extension Firm Has New Name

Due to the retirement of Joseph
W. Leinweber, the
Yamasaki, Leinweber & Associates
has been changed to Minoru Yama-

saki and Associates
The principals of the firm are
Minoru Yarasak

William Jar
Gunnar Birkerts. The
are Harold Tsuchiya, Robert Mor-
ris, Henry Guthard and Richard
Albyn.

Newell,

firm name of

Tool & Die Co., Covert Manufac- |
turing Co. and Central Moulding
Specialties Co. are to be contacted
within the next 90 days as part of
a National Survey of the tool and
die industry being conducted by

J. S, Department of Labor’s
bureau of apprenticeship and train- |
ing. |

According to F. 0. Stanard, local
representative of the bureau, ap-
proximately one-fourth of all|
skilled tool and die makers in"the |

are employed in Michigan
Over five hundred companies in the
State are to be contacted.

Purpose of the survey is to ob-
tain information about the skilled
manpower requirements, training
prattices and recruitment methods
by which this mdu‘U) meets its

needs for sl ;

with
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Pontiac

The standard of the world in

Excellence

VISIT YOUR LOCAL AUTHORIZED CADILLAC DEALER

WILSON PONTIAC- CADII.LAC

1350 NORTH WOODWARD AVE.

For longer than half a century €adillac has held fast to a
traditipn of goodness and superiority of product—a creed
that has made Cadillac the symbol of excellence the world
And for 1939, it is

Cadillacs, with new excellence in design . ...

over. without precedent even among
in performance
. and in craftsmanship. We invite you to discover this

for yoursell . . . at your Authorized Cadillac dealership.

INC.




