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Trout - fishermen, . :hcmldvn
| must decide in retrospect how good
or how poor wae the 1944 l:eﬁi—
ZAD Season Wl ended Labos
| Day. Collltrvnhun d!mrtmen(
authorities say frankly that the)
do nat know:

It is knawn \that trout ﬁthfl
was extremely good in some local
ities. A vgteran guide on the Au|
| Sable and Manistee says it was the |
| best seadon in years and that he|
| had oaly two days of rest while it
lasted. Some anglers do npt agree.
Many Birmingham anglers had
| only fair success after trying a|
number of different streams.

Streams that could ‘be reached
| easily frrnl?gnpull(mn centers
were fished aliost as heavily“as in
prewar years., Heaviest fishing |
pressures, of all, of course, were
«in downstate trout waters. The
department’s new Portage Creek
pond near Jackson opened to con
trolled fishing for the first time
this year. drew many anclers dur |}
" ling the first weeks of the seasor
and showed the way to- similar
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‘Woodward at Maple

{ postwar development of other
downetate waters that are suitable |
for trout. L e
The open winter of 1843-44 FAReY 7
= fl heiped trout and the department| o \ sy / fhrine Corpe Pheto
. e haavy lantings of lewal- u:u‘n and ox after " the fought their way séhore grer the bloody
1944 model of a fighting general, ;¢ "foh “before and during the | een e by e Nips o 2 Yooty \mauliey b Dur Defs are fuidg 1t 0
oythwest Pacific style, is Maj.« . o he' ox wiilg  Cpl Ricnard . Breghmer, 2640 North
Gen. F. S. Sibert, Sixth Division {00, " inter kil in coming .ﬁ
commander. - Carrying shoulder . y,5nths “prospects for next season | T
holster and wearing _fatigue ' (houid be good.
L](:(lr:,"g, hed,,(;,“ 131‘“’ ‘g::‘:l:c; Comparatively few comblainte |\ a0, 00 o
sault gun during N o concerning lack of fishing stccess | Probate ifice i
mspection tour. ~ (Signal Corps . Git® TR TS ™ the dcmmmmmm County. on " he 2t day
photo.) ; during the season. This may mean ent, Hamorbie Artkss & Moore. |
that more anglers had satisfactory Jer g Nemorble, Arthur K. More
fishing _exveriences. Or. it may| Iy the Mupter of the Batate of Jancs
mean that fewer trout fishermen  H. Sheridan, Dece
TR usual. wera trying. their Tuck. | Heler, L. Shariden. - sdriniaten:ixe
- The department says it does not | .;"mm';;."m"“-g. o al
knaw which _explanation is the i “nd a1l
correct ‘one. rtm

especially va
in winte

th
¢ discharge of said admi

ense sales were uhove last |l
4" ear. War-oecasioned el short | sirmiris
- ages handicapped the department’ h . nmmd thal the 2nd m of

in its efforts to obtain representa 8L alpe olcock Ja

censuses. a

case, the department -
knaws- some fish wgre there. If
they were not caught, as good an | (i
xplanation as any is that the wan wecks pre o
was rezponsible e Meminang

per printed and
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Peson. st Sa Frot
Tereoy arpolated for bear

RICH‘ CREAM .

A richly lubricating night
cream for flaky-dry, parched
ckin. Used regularly, it
coaxes skin to look smoother

A hel;va w{mn"t the u\p«
Salgh Cold Cr

HUNGRY VISITORS Ju

According to a recent report | Wasek Whges e
woldiers who visited an American bty ’I«M-u
Red Cross club in Italy one Satur-

*feel ever so much softer,

31,00 e guiariy $1.73 ay eonsumed T.OT0 Taisin bunt » wohder pilots angd/gunners co
. . 5 cukes. 432 cans of milk, ation at uw Bufpara, Celif,, knowing their b /
21,95 exutarly $3:00 Shirley Hoffman, Youngstown,’ 0. Mﬁl Cleghsing Cre
B Al this food was served in the {uGom Tty the nxrammhr.ﬁmovsh vmhn\
ooking crata i

form"of snacks, and none of these  the Eurvh e af
- figures include food served in the !7 ok
jclub’s restagrant.

LIMITED TIMEL

oy Tmu and
Enc FENTON Fouxd
THEIR BUSINESS-BUILOING
ADVERTISING DISPLAYS
FOTt STEAMSHIP \
COMPANIE S = SWEPT
AWAY BY WAR..L |

HOW T(}NCHOOSE
ADVERTISING MEDIUM

Choﬂ()'se an advertisirig medium that will make your Ad‘}ertising
as EFFICIENT AS POSSIBLE . . . a medium that will enable
your advertising dollar todo a dollar s warth of work .. .. a me-

wEw FORNITURE,
o ) THEY DEQIDED,
7 WAS SCARCE. "\

" USE THEIR HOBBY
o stﬂenskmc
L0 PIECES T,

\ 4
ok, FouR YEARS Arfglz
/ STARTING 1K BromxiLLY
M| /MY, THEY HAVE L REY
CAN BO'TOKEEP UR WITH

THE DE -M.\*X FOR THEIR,
NESS.

, _ dium that will give you maximum returns on your investment NGENUITY
... a medium that has proven profitable for successful mer- / o e s pivasr il
xhants for more than thirty years. f : INTERESTING

AND PROFITAGLE
daoe 3 DUSINESS ouT

CHARMING.

" OF ADVERIITY,

F'H \ 4\ )

“TBOOK » |
WEEDGE %,

-FOR EFFICIENT ADVERTlSlNG

Chbose A Medium That Will Enable You To—

1.- Reach the largest number of your potential cus-
- tomers. .
2. Concentrate your efforts on markets that offer you
the best opportunity.
. —Time your advertising to meet changing conditions
, ] o in a fast changing world.
4. Tell your story to any’ ber or all bers of
the family reading circle.
5.— Build good will as you build sales.
S 6.—Tie your message to the news of the day.
7.—Give your ads a local touch, a home-town flavor. |

8.——(i¢t quick results when you want them and need
them.

—And do all this at the lowest possible cost . W .. ) A

THE MEDIUM THAT GIVES YOU ALL OF THESE , AD-
VANTAGES IN THIS AREA IS THE---
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