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Today, Birmingham boasts more stores, per capita, population than apy other city in Mlchlgan \It may /
be that many of us are too close to Birmingham to appreciate its truly fin¢ commercral structure. HOWever
other people with an unprejudiced view of our city have sometimes had ocpasxon to ltell us about ourselves /
~ and here is what they have to say: [ \". /
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¢ Birmingham has 263 stores and according to per cap'rta population, ranks first, in Michigan. /X

No other town of similar size in the state has as high\ cahbered/management or personnel, / \‘\‘
Blrmmgham stores excel similar towns in the high class'of merchandlse offered for sale. | / ‘
Per capita population, a greater variety of merchandise is avalllable than can be found any- /

! where throughout the state’s suburban communities. | \
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Eh A 58 Generally speaking, Birmingham stores represent an invest nt of money and persor}nel
1 ! which could easily take care of a community twice the size of ermmgham \ /
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o : In falmess to Birmingham’s busmess life, why niot really investigate thelr ability to serve You? Make an

L

effort to spend your money in Birmingham. | Get the “Buy in Brrmmgham Hablt s Start today
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I.OOK FOR IT FIRST IN BIRMINGHAM .- BE NEIGWORLY
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