THE SPIRIT OF NEIG\HBORLINESS
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'S the spirit of neighborliness con-

- tagious? Well, we think’it is. Since

S we began this little series of mes-

s v sages to you about it, we've had numer-
: e ous'letters on thelsubject.

For example we'll quote from one we
received the other day. It was from a
_Neighbor well known in this part of
_ the county. He’s in daily touch with
| \ . our friends of the farms---talks with ’em
. i over the fence. “Neighborliness,” he
o wrote, “means more to our city than
our 'undoubted industrial, commercial
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and transportat;'on advantages. /Pro-
motion of a friendlier feeling can’t help
but redound to the credit of the busi-

ness men of the 0,1ty and the farms.
Your .method must \necessarily be far-
reachmg in ;cope and,\mﬂuence.

Neighborhood yropamda 'p"?d‘ fast and effec-
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Occurred. to us to mention\ this in this,
our last heart: Ko heart talk but one, to
you, our neighbors, Frankly, in our
opinion, -that btlef note sald z\pageful
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